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The Putra - A Prestigious Periodical for Universiti Putra
Malaysia

As Universiti Putra Malaysia (UPM) begins the new year of 2008, a
renewed perspective into its public relations activity could offer it
better prospects of recognition, reputation and a refreshed opinion
from peers and patrons alike. Therefore, we—Impres Asia Services—
have great pleasure in presenting to UPM “ T h e Puta a”
prestigiously high-profile periodical publication to present UPM to the
world on a pedestal of pre-eminence.

A Timely Piece

Addressing the need of visibility and virtues, The Putra will provide
two of the most important aspects of an effective public relations
exercise:

1) ANNOUNCEMENT: Constantly create and renew awareness of
its international audience on the prominence of UPM

2) APPRAISAL: Highlight and showcase the merits of UPM's
continuous achievements in the field of academia, education,
research, etc.

In light of the recent news regarding the drop in Malaysian
universities' global rankings, a fresh effort to infuse positive feedback
into relevant parties (especially targeted to the professionals
performing the review) must be at the forefront of strategies to
promote UPM's progression, to regain its rightful place. The Putra is
the embodiment of this strategy — exquisitely executed & purposefully
published; a perfect pre-empt against a repeat predicament.
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Comprehensive Concise Content

With a balanced and pleasantly readable approach in the selection of
material that goes into each publication, The Putra will feature four
distinct yet discreet content categories (to implicitly mould a reader’s
thoughts, without force-feeding the obvious):

PRIME PEOPLE PEER & PRIVATE
PUBLIC SECTOR

PRIME CONTENT

This category will feature UPM's latest strategies and noteworthy
performances that will impress upon readers the quality of UPM as a
glorious institution.

Samples: Elaboration of vision/mission/goals, latest certification process, newest faculty
details, brief on current best/top/highest awards, etc.

PEOPLE CONTENT

This category will feature articles and interviews of/with UPM'’s
personnel (distinguished administrative/academia) and pupils
(especially extraordinary scholars) of distinction.

Samples: Nobel candidate professors, prize-winning papers of students, extra-curricular
world-record endeavours, etc.

PEER & PUBLIC CONTENT

This category will feature developments of the academia or
educational industry specifically, or governmental/non-governmental
organisations’ (NGOs') directions/policies/etc. generally; that
specifically affects, relates or otherwise somehow matters directly or
indirectly to UPM, to further its pursuit of excellence.

Samples: Research university status, comparative cost of education between similar
institutions in the region, relaxing of regulations for foreign enrolments, etc.

PRIVATE SECTOR CONTENT

This category will feature the interaction between UPM and any other
typically commercially-driven entities such as corporations or
companies, that offers examples of practical, real-world contributions.

Samples: Commercialisation of R&D products, world-class joint-events, engagement of
exclusive specialty services, pioneering patents, etc.
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The four categories of content described above are in addition to
mainstay information sections in The Putra such as:

A The Vice Chancellor's Voice
A dynamic message at the beginning of each publication for the VC to provide a
current overview of UPM's latest & greatest.

A Fast Facts
Interspersed mini-features of statistically significant current content (rankings &
ratings, figures, etc.)

A Historic Heritage
Variety page-based or sidebar articles that highlight UPM's past including its founding,
past prominent patrons, its transformation (with a special focus in the PREMIER
| SSUE: UPM''s renaming process witiinkeltophasi s o
our first Prime Minister, Putrajaya, et al.), etc.

A Putra's Page
The only section—at the end—with constant content that offers a quick guide on
general UPM information (how to get there, mini-map, faculty & campus listings,
contact details, for more information, etc.)

Invaluable Issues

In four (4) publications annually — one (1) publication per quarter, The
Putra represents UPM's best move in bringing the quality of its public
relations to international standards, the first step in reaping rewarding
returns both in terms of prestige and profit.



